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Abstract 
Replace the content of this template with your accepted abstract.

Keywords: 
Please include 3 – 4 appropriate keywords. They should be in an alphabetical order and be separated by commas.  
1. Introduction

The introduction should include the rationale of the study, theory, framework, related literature reviews, objectives of the study, and so on. 
2. Method

This section describes the methodology of the study. It may include sub-sections such as participants, research instruments, data collection, and data analysis. 

3. Results


This section should be organized in order to answer each of your research questions.

Table 1: Font size and format of the full paper
	No.
	
	Notes

	1.
	The full paper should be between 8-10 pages including maps, charts, diagrams, references.
	

	2.
	Please use 12-point Times New Roman font and single line spacing for the whole document.
	

	3.
	Paragraphs must be justified (fully aligned).
	


4. Discussion and Conclusion


The section should contain a summary of the study, discussions of the results, recommendations and the conclusion.

Please note that large attachments may not always send successfully, so please carefully limit the size of your attachment.
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