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Concepts and theories of communication, importance of communication
in society, principles of public relations, the role of public relations as a tool for
strategic and marketing communication, tools of proactive public relations

through new media, proactive public relations for corporate branding, marketing

and crisis management in the context of digital organization
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Principles of content creation and storytelling, media and audience
analysis, message design, creative writing for digital media, production and post
production of digital media, essential skills for creative writing and digital media

production, work integrated learning by capstone project or

internships/traineeships
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Digital transformation, communication strategies, strategic communication
management process, issue and trends in digital strategic communication,

essential skills for creative writing and digital media production, work integrated

learning by capstone project or internships/traineeships
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